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Etam. With you day after day - sharing so much more than just lingerie.
A mindset.

Designed with you in mind, at every life stage, following every whim.
Enabling you to feel free to be yourself. And to become the person you’re meant 

to be.
Here to help safeguard future generations and make the world a better place.

 
Our lingerie has the power to change things.

AND WE HAVE A DUTY TO CHANGE THE WORLD.AND WE HAVE A DUTY TO CHANGE THE WORLD.

Our bras support women day after day,
and we aim to reveal what goes into them,

where they come from and how they are made.

Our swimwear is designed to unveil your skin to the warmth of the sun,
and we aim to make sure their fibres never expose the planet to damage and ruin.

Our briefs work wonders on lifting your spirits,
and we pour heart and soul into reducing their greenhouse effect.

As imperfect and determined as you are,
just as complex and as inherently sincere,

we’re convinced that the beauty of the world is worth fighting for.  

COMMITTED TO RESPONSIBLE FASHION.

“ The year 2020 put our planet and society under 
strain, shattering what we thought we knew, and 
cutting right to the heart of our lifestyles and business. 
The Covid-19 crisis was a blind-siding reminder that 
companies are not invincible entities, and that they 
must be continuously adapting to the world around 
them. The fashion industry is all too often named and 
shamed for its ecological impact, and it’s time we 
stepped up to the plate. 
Our goal is to make sure actions speak louder than 
words, shaping a family-run company culture in 
which each individual is given the opportunity to play 
a key role in making this transformation a success. 
Our Group will remain as committed, human-centred, 
and visionary as ever. This is our hope. 
And this is only just the beginning.

Laurent Milchior, 
Co-director of the Etam Group

”



HOW 
CAN WE ACT
TOGETHER FOR
SUSTAINABLE
FASHION? 
Sustainable stakes in fashion industry are various: high consumption of 
water and fossil energies, amount of pollution emited by the factories, waste 
of resources by the industry, impact of end-of-life products’ treatment, 
impact of synthetic fibers on ecosystems, energy waste...

To fight against, Etam developped in 2018 the WeCare program, a pact 
of sustainable responsibility to accelerate the transition of its collections 
toward responsible and sustainable alternatives aiming to decrease its 
environmental footprint and improve its social impact.  

As a signatory to the Fashion Pact in 2019, Etam forges in a 
companies collective ambition and committes to essential 
sustainable development goals to reverse the current trend 
and transform the sector in-depth.

Launched in fall 2020,  Etam takes part with major players of 
the fasion industry to a citizens’ consultation - beyond which 
12 common committments were voted on major themes, as 
recycling and preloved products, packaging optimization and 
raw material sourcing.

Better than words, we will move on to the initiatives already 
committed for sustainable fashion. Every little bit makes a 
difference.



Chapter 1.

At Etam, we take a stand, but most importantly of all, we take action, rolling 
up our sleeves and working towards more sustainable lingerie and fashion. 
Being eco-responsible means cutting back on our ecological footprint and 
environmental impact to safeguard resources and reduce waste. 

How do we achieve this? By reflecting on how we do things, and increasingly 
drawing on more responsible fibres. These may be organically-farmed, 
recycled, and sometimes even pre-loved 

All are certified by international and independent labels, such as GRS®, 
GOTS®, RCS® and OCS100®, to name but a few. Behind the acronyms lies a 
rock-solid guarantee of environmental respect.

From our lingerie  
to our briefs, pyjamas,  
ready-to-wear 
collection, swimwear, 
and sportswear,  
all products can contain 
eco-responsible fibres.

Recycled polyamide, recycled polyester, organic cotton, 
responsible viscose: welcome to our crash course on the 
eco-responsible fibres and fabrics we use.

1.
ECO-
RESPONSIBLE
FASHION, ANYONE?

In 2021, 42% of our products were 
eco-responsible1.

And our goal is to double that figure by 2025, 
bringing the number up to 80%.

1These products are made with at least 50% eco-responsible materials, or were made using innovative processes 
that reduce their environmental impact).
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Chapter 1.

RECYCLED 
POLYAMIDE
A synthetic fibre primarily made from production scraps and leftovers. 
60% of the entire swimwear collection is made from recycled polyamide. 
Or end-of-lifecycle materials, which allows waste to be recycled and 
prevents us having to use non-renewable resources.

ON THE RING 
Virgin polyamide VS 
Recycled polyamide
Recycled polyamide has a much 
lower carbon footprint than standard 
polyamide.
Every kilo of recycled polyamide 
represents a greenhouse gas decrease 
of more than 70% compared with 
standard polyamide.

Have you
seen these?
We’re proud to present our collections’ 
star recycled polyamide products: 
iconic Chérie Chérie lace in 16 different 
colours, and the Les Essentielles 
swimwear collection, a series of classic 
swimsuit cuts and styles.

60%
60%

60%
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60%
of the entire swimwear collection 
is made from recycled polyamide.
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250 less round-the-world plane trips!
That’s what using recycled polyamide allowed 

us to save in terms of CO2 equivalent
over a period of six months.
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Chapter 1.

RECYCLED
POLYESTER
This synthetic fibre is primarily sourced from plastic waste, 
and bottles in particular..

5 MILLIONS
That’s the equivalent of the number of recycled plastic bottles 
that are reused in our products in just six months! 
In our collections to date, one pair of polyester pyjamas out 
of every three is made from recycled fibres - and 100% of our 
fleece is. 

IN THE RING
Virgin Polyester VS
Recycled Polyester
Recycled polyester allows us to 
upcycle waste and avoids us having 
to draw on precious, limited natural 
resources.

VIRGIN POLYESTER FAIL

Recycled polyester generates 
70% less carbon emission

than virgin polyester.

7.
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COTTON ON... ORGANICALLY!
Another responsible material we use in our collections is organic cotton.
This organically-farmed fabric is free from pesticides, weedkillers, 
synthetic fertiliser, and GMOs.

IN THE RING 
Standard cotton 
VS organic cotton
Standard cotton-growing goes hand 
in hand with huge amounts of pesti-
cide. In just 30 years, the latter has 
decimated over 50% of the insect 
population2.

Using natural pesticides

Preserving soil quality

Enabling crop rotation

Fostering biodiversity

Working with ancestral, artisanal 
watering methods in which water 
consumption is reduced, in contrast 
to the intensive irrigation techniques 
used for standard cotton

CHECK-LIST
Choosing to work with organic 
cotton means:

2 out of every 3 products are made from 
organic cotton, 75% of our cotton lingerie  

is made from organic cotton.

IN OUR COTTON COLLECTIONS:

Have you seen these?
In Spring 2021, we launched a new 
collection: COTON 360, featuring 
products made from 88% organic 
cotton and 22% elastane. This mix of 
materials offers 360-degree stretch 
for an ultra-comfy feel. A range suited 
to all body shapes and sizes.

2 https://www.nationalgeographic.com/environment/article/insect-apocalypse-under-way-toxic-pesticides-agriculture
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WOOD-BASED 
FIBRES
Fibres made from responsible cellulose

Other products included in our WeCare programme: responsible viscose. 
Responsible modal, for example, or our Lenzing® Lyocell®. These are 
cellulose fibres sourced from chemically-processed natural wood fibres.

The wood pulp used is sourced from sustainably managed forests. These
forests are certified by our partner independent labels.

These responsible cellulose fibres make up 10% of our products and are 
certified by trusted independent labels Lenzing™ or Birla Cellulose.

IN THE RING 
Standard viscose 
Responsible viscose
Responsible viscose production halves 
CO2 emission and water consumption 
compared to standard, traditional viscose. 

60 HECTARES
In 2021, by choosing to work with  

responsible viscose, we saved  
60 hectares of virgin forestland.

9.
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WATERLESS
DYEING
An eco-responsible innovation
This technique reduces the process’s water consumption by 
99% and saves 150L of water per kilo of dyed textile.

An incredible invention, to say the least!
Research and development allows us to tirelessly innovate in 
our Tech Center in Marcq-en-Baroeul, France, which is where 
we developed this waterless dyeing process.

A hub of expertise
Our Tech Center helped hone this waterless dyeing technique, 
just as it helps perfect nearly 4,500 prototypes every year. This 
centre is a hub of expertise and knowledge, and a source of 
pride for both us and the northern France region!

10.



Chapter 1.

RESPONSIBLE 
FRENCH-MADE
PRODUCTION
In September 2020, following the Etam Live Show, we launched 
our (RÉ)ÉDITION project, six capsule lingerie collections, with 
pieces lovingly handmade by our artisans at the Tech Center. 
For each collection, 99 unique items were numbered and made 
on request. We saw being responsible as being synonymous 
with manufacturing in France and prioritising short circuits 
where possible.

Making items from eco-responsible fibres here in France is part of our 
commitment to work for transformation within the fashion industry.

We know there’s still a long way to go,
and we intend to increase the number  

of initiatives we roll out to make it happen.

11.
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Chapter 2.

Where do our products come from, exactly? 
That’s precisely what we set out to answer when we launched 
our Transparency initiative in October 2020.
This project aims to peel back the layer, revealing where our 
lingerie products are made. An unprecedented idea, and a 
world first in the textile industry!

Full-on immersion
The concept? Plunging our customers into the 
heart of our partner factories, giving them a 
transparent, filterless snapshot of what goes on 
behind the scenes in our manufacturing factories.

In practical terms,
our in-store products are fitted with a QR code that 
offers up information on the factories where they 
are made.

Over on etam.com, each product page features a short video that offers up an 
unvarnished overview of the factory where it is made.2.

FINISHED 
TRANSPARENT 
PRODUCTS:
MAKING IT 
CRYSTAL-CLEAR

Over 80% of our lingerie products are now
included in our Transparency project.

And by the end of 2021, 100% of them will feature  
insights into the factory where they were made.
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PARTNERS:
ON YOUR MARKS,  
GET AUDITED, GO!

We appoint independent auditors to check that our factories are compliant 
with international independent BSCI, SMETA, ICS, and SA8000 standards.

These audits assess compliance with working conditions, and guarantee 
workers’ health, workplace safety and security, and a complete lack of child 
labour and discrimination. 

Conducted every one to two years, our audits are bolstered by training for 
our providers, which feeds into a continuous improvement process.

And because we’re always eager to keep 
on improving, we are currently rolling out a 
traceability tool that allows us to swiftly and 
comprehensively gather as much information 
as possible about our products. The goal here 
is to achieve 100% traceability of our value 
chain by 2025.
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Chapter 3.

The circular economy is all about producing goods  and services 
sustainably, by reducing consumption, and cutting back on 
resource waste and production. The idea is to shift over to a 
circular financial model. 
Let’s take a closer look at two initiatives we are set on 
developing: upcycling and preloved products.

3.
THE CIRCULAR
ECONOMY:
WE SPIN 
YOU RIGHT 
ROUND

14.
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Upcycling involves recovering materials and products that are 
no longer used to give them a new lease of life. 
The good news is that everyone can get involved. And if you 
really think about it, in terms of the textile industry, the least-
polluting fabric is the fabric that’s already been made. 
In May 2021, we launched our very first capsule collection of 
scarves made from fabric offcuts from our Fashion workshops: 
a treat for customers, and for the planet, too.

300 metres of upcycled fabric...
Laid flat end to end, that’s the equivalent 

of 12 tennis courts!

AN 
UPSWING
IN
UPCYCLING!

In Spring 2020, our Tech Center rallied around to manufacture 
34,000 masks made from fabric offcuts (meaning upcycled fabric) 
to do its part for the pandemic. Reusable and certified3, they were 
priced €4 a piece. All proceeds from the sales were donated to the 
#ProtegeTonSoignant association.

Upcycling is a process we really want to expand and deepen 
within our collections to use up all the fabric stock we have 
available.

34 000 masks for a total of around
1,300km of upcycled fabric...

that’s the equivalent of
13 rugby fields!

3 Category 1 in AFNOR standards
15.



Chapter 3.

Recycled and second-hand products emerged as firm 
favourites in the September 2020 “Achieving more responsible 
fashion together” citizen consultation.

In concrete terms, we responded to this surge in popularity 
through our “Small actions, big support” campaign. This project 
setting up in-store bra collection points. Bra too small? Lingerie 
left to linger at the back of your drawer? We aim to give a new 
lease of life to the bras that our customers no longer use.

SECOND-HAND
WITHIN REACH!
Fashion with a conscience

Once collected, the bras are sorted, washed, and disinfected 
by our Paris-based partner ESAT4 Les Ateliers de Jemmapes. 
Bras in good condition are then donated to charities working 
with women facing hardship.

100 000: : the number of bras we hope to collect 
between June and September 2021 

370: the number of French stores kitted out with 
collection points. 

Now what?
Going forward, we’re rolling this initiative out internationally.

4 centres providing support through employment
16.
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4.
REDUCING
THE IMPACT
OF WASTE
Because reducing impact goes hand in hand with reducing and 
sorting waste, we’ve adopted concrete measures.
Significantly cutting back on packaging for our products and 
offering period undies in collaboration with Smoon, for an 
eco-friendly alternative to traditional sanitary protection.

17.



Chapter 4.

DOUBLE P POWER
Reducing the impact of paper
and plastic

130 tonnes of plastic
equivalent in weight to three Airbus A320 planes.

And by 2030, the goal is
to achieve zero single-use plastic.

IN TOTAL, WE’VE DONE AWAY WITH:

Paper 
The bags in our store are made from FSC Mix paper and priced 
at €0.20. Since we stopped automatically handing them out at 
our tills, we have noticed a significant drop in the numbers used, 
resulting in 400 tonnes of paper being saved. 
That’s the equivalent of 17 trees saved on average.
In 2016, we began issuing customers with digital receipts. And 
we now only print one out of every three.

Plastic
We got rid of the plastic:

• In our online order sleeves, which we replaced with FSC Mix brown 
paper sleeves, 

• In our in-store bags,
• In some of the clothes hangers used for transport. 

Over and above reducing the impact of our plastic and cardboard waste, 
we recycle as much as we can, too. Today, 87% of our warehouses’ waste 
is recycled. Internally, our teams are trained to prioritise eco-designed 
packaging.

18.



Chapter 4.

MENSTRUAL
BRIEFS
An innovation that’s good for the body 
and the planet 

It was time to create change. Period!
Disposable tampons and pads are neither biodegradable nor 
eco-friendly, and significantly contribute to environmental pol-
lution. To give you a rough idea of the damaged cause, the ave-
rage woman will throw away 100 to 150 kilos of sanitary pro-
tection over the course of her lifetime.
Since 2019, Etam has collaborated with the brand Smoon to 
bring customers its period briefs. 

19.



Chapter 5.

5.
CLIMATE AND 
BIODIVERSITY:
THE ENERGY EFFECT
Tackling global warming is a huge, ongoing challenge that affects us all. As a 
signatory to the Fashion Pact, we are helping propel the Etam Group forward 
in its Climate & Carbon strategy to make global warming a thing of the past, 
and to help preserve land and sea biodiversity.

Greenhouse gas emissions 
and carbon footprints
A carbon footprint is an indication of the greenhouse gas 
emissions produced by human activity. 
We have been measuring and publishing ours for years now, 
all with a view to reining in our impact. We have an ambitious 
action plan we roll out to keep a handle on greenhouse gas 
emissions, such as using more eco-responsible materials in 
our collections, implementing ground-breaking processes 
that allow us to cut back on the energy we use (dyeing, etc.), 
choosing less-polluting forms of transport, etc. 

DID YOU KNOW?

A boat trip emits 
70 less5 CO2 than a plane trip.

5 5 in km tonnes

Transporting merchandise
We prefer to ship by rail and by sea, two methods that emit  
less carbon.
Today, 93% of our merchandise is shipped by boat.
To reduce the distances our merchandise is required to cover, 
we have also set up direct flows from our Asian factories to 
Mexico and Thailand, thus removing the need for them to transit 
through European logistics platforms. Environmental criteria 
are now part of the specifications we look at when selecting our 
transport service providers.

20.
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Scope 1
covers direct emissions caused by an organisation’s 
activities. 

Scope 2
covers indirect emissions linked to energy, meaning the 
generation of electricity or heat. 

Scope 3
covers all other emissions indirectly generated by the 
organisation’s activities.

GOAL FOR 2030

Our goal is to cut our Scope 1 and Scope 2 
greenhouse gas emissions 

by 80%,

and our products’ carbon footprint 
(Scope 3) by 40%.

International standards divide greenhouse gas (GHG) 
emissions into 3 categories, known as ‘scopes’. 

Energy
Since 2018, our head office has been powered by 100% renewable or 
green energy electricity.
We are currently working to ensure the same applies to our stores 
and warehouses  by 2022. As we go about renovating and making 
over our stores, we are replacing our lighting with LED fixtures.
Timers have been installed to turn our signs and lights off overnight, 
and we’re working to build all our employees’ awareness of the little 
things they can do to help on a day to day basis!!

21.



Chapter 6.

6.
BEAUTY
INCLUSIVITY

At Etam, we believe that all women are beautiful, and our 
lingerie is designed to support them throughout their lifetimes.

Because beauty comes in so many different 
forms

22.



Chapter 6.

INCLUSIVE 
PRODUCTS

And because ALL women inspire us and spur us endlessly on, we’ll be 
coming up with new, innovative and exclusive ranges to reflect this by 2025.

We offer 63 sizes of bra, ranging from 
80A to 110G

as well as 8 sizes of briefs from 34 to 48

Inclusivity to us means unique or niche products that nevertheless meet a 
genuine need at a certain point in our customers’ lives.
From their very first cotton bra, to maternity products that offer care and 
support post-pregnancy. From invisible, seamless styles that blend into 
every skin tone, to designs intended to be worn post-mastectomy, and bras 
for all cup sizes, large and small alike.
Our range of sizes spans 34 to 48.

23.
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SPOTLIGHT ON THE
YES! COLLECTION!
Our post-mastectomy lingerie

Because we aim to support women at every stage in their lives,
through thick and thin. And because one woman out of every eight develops 
breast cancer at some point in her life, in spring 2020 we decided to launch 
our Yes! collection, a range developed in collaboration with women who have 
undergone breast surgery and a team of expert lingerie designers. 
The result is a collection perfectly tailored to meet their needs: comfortable, 
refined, and affordable, too.

“

”

“Yes! is the dawning of a 
new chapter in life, the 
hope of reconnecting 
with yourself, changed  
for the better.” 

Karine, campaign muse
50 

READ HER STORY

Yes!
A positive, high-impact message.
This state-of-the-art, feminine collection is called 
Yes!, in an embodiment of a positive, upbeat outlook 
as exemplified by the seven muses who slipped 
into our lingerie, each wearing our pieces in her own 
unique way. Through a series of interviews, these 
seven women share their stories, their journeys 
so far, and how their relationship to femininity and 
lingerie changed after surgery.

Yes! A cry from the heart.
An affirmation of self, to guide women towards 
self-acceptance, and to help them reinvent 
themselves after a mastectomy.

24.
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Highly trained teams
Specialist breast cancer training to equip them with inside-
out knowledge of the collection’s products and specs: special 
modules and training guides were developed for our sales staff.
Over and above the technical aspects, we also made it a point 
of pride to support and guide our in-store teams to ensure they 
are able to connect with customers with experience of breast 
surgery.

Tailored products
The collection is structured by a lingerie range and a swimwear
range.
The bras are underpinned by 4 classic styles, with built-in 
pockets designed for women to slip in their protheses.
Organic cotton, eco-responsible microfibre, and colourful, 
floral lace abound here, unfurling in a range of comfy, soft, 
and elegant textures and materials. These non-wired bras are 
available in a range of different styles and shapes based on 
our classic collections, giving women the freedom to mix and 
match with briefs as they see fit.

25.
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26.

7.
LIBERTY
FEMININITY
SOLIDARITY

Etam has been at women’ sides for over a century now, 
supporting them with self-confidence and celebrating their 
power. 
To further deepen our sense of solidarity, we have joined forces 
with leading associations in the field, working alongside them to 
support women and uphold their rights to freedom.

While some initiatives may be ad hoc in line with current affairs 
- such as our work with the #ProtegeTonSoignant collective, 
treating hospital staff to a little comfort, and the Réseau des 
Kinés du Sein breast cancer network for Pink October -  Etam 
works with Toutes à L’Ecole throughout the year to support 
young girls’ access to education, and with Solidarité Femmes to 
help fight gender violence.

Etam x Solidarité Femmes
For the past three years, we have been a proud sponsor 
of Solidarité Femmes - and the association’s very first 
sponsor, too. This network encompasses over 70 different 
charities specialising in supporting, helping, and providing 
accommodation for women who are victims of domestic 
violence. They also run 3919, France’s national listening line, a 
service that handles over 90,000 calls every year from victims 
of violence.

In 2020, the profits raised from selling gift boxes helped fund 
1,500 overnight stays for women and their children.

In celebration of International Women’s Day, the brand reiterated 
its support with its Femmes Culottées project, featuring 52 
portraits of women, each more inspiring than the last. A T-shirt 
was designed for the occasion, with profits donated to the 
charity.

Proud supporters of women’s freedom since 1916
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Helping those in need
Because we see lingerie as an intimate, essential item of clothing,
and because we believe in its capacity to restore self-belief, we donate our 
products regularly throughout the year.

With the Covid-19 pandemic having worsened these women’s situations, we 
got working on our own scale to donate to those in the greatest of need. When 
a second lockdown was announced in France in October 2020, we launched 
a volunteer-led initiative supported by our staff, giving out over 30,000 
items of lingerie and accessories to over thirty different associations. 

For International Women’s Day, we donated the equivalent of 4,300 
packages to mothers in hardship.

Etam x Toutes à L’école charity.
Because we’re convinced that educating girls helps transform 
the world, we joined forces with Tina Kieffer to create a new 
boarding school for young girls in Cambodia, thus allowing them 
to pursue their studies and gain access to a brighter future.

Our customers are incredibly generous, willingly engaging 
with the initiative we run twice a year, in which they are invited 
to round up their spends - it is thanks to them we were able to 
see our plans through to fruition.

The boarding school will allow over 260 young
girls to get back to school from September 2021.



“Faster alone, further together”

We are firm believers in the idea that by working together, 
we can reinvent the future.

Each and every initiative and action counts, moving us 
one step closer to a better world.

We know there is still a long way to go, but now more than ever 
before, we are determined to make it happen.

... And this is only just the beginning.
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ACRONYMS
AND OTHER
FREQUENT
TERMS

BSCI
The Business Social Compliance Initiative is upheld by 
committed companies with a conscience, following a code of 
conduct to improve working conditions in their international 
supply chains.

Eco-responsible
This term is used to describe products in which the materials, 
processes, or manufacturing processes used help reduce 
environmental impact.

Carbon footprint
is a way of measuring greenhouse gas emissions produced 
by human activity. CO2 or carbon dioxide is the best-known 
greenhouse gas emission, and is released via combustion of 
fossil fuels (petrol, gas, coal, etc.).

FSC® 
Forest Stewardship Council®, an international NGO that has 
been up and running for over 25 years now, and aims to promote 
ecologically-sound forest management. The association 
awards three different labels:  

• FSC® 100%, in which labelled products are 100% 
made from fibres sourced from FSC-certified forests. 

• FSC® Mix, in which labelled products are made from a mix 
of different fibres from different sources, a minimum of 70% 
of which must be sourced from FSC-certified forests and/
or recycled fibres, and no more than 30% recycled fibres. 

• FSC® Recycled, in which labelled products are 100% made 
from recycled fibres.
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GRS®
Global Recycled Standard certification is an international 
standard that offers independent certification of a product’s 
recycled content (at least 50% recycled fibres), as well as said 
product’s compliance with environmental, social,
and sanitary criteria.

GOTS®
Global Organic Textile Standard certification ensures 
compliance with production processes that are environmentally 
friendly, and guarantees good working conditions for staff 
across the production chain.

OCS100®
Organic Content Standard 100 is an international label 
developed to certify organic cotton, ensuring stringent 
traceability with respect to production,  from the raw material to 
the finished product. This label guarantees that the processing 
stage is free from any chemical inputs, that crops are free from 
GMOs, and that the product is entirely traceable, from the 
farming stage to end consumer.

RCS®
Recycled Claim Standard certification ensures traceability of 
recycled raw materials across the production chain.

SA8000
is an international certification standard that encourages 
organisations to develop, maintain and adopt acceptable 
standards and best practices in the workplace via a code of 
conduct.

SMETA
Sedex Members Ethical Trade Audit is one of the most 
widespread auditing processes, offering up a compilation of 
best practices in ethical auditing techniques. Using SMETA, a 
supplier can conduct a single audit and share it with several 
clients, rather than organising a separate one for  each client.

Upcycling
involves recovering materials and products that are no longer in 
use, in order to transform them into new materials or products 
of a higher quality or use, thereby creating new added value.




